Course report of 

ASU333 Introduction to Marketing Fall 2019
Program on which the course is given:

1st year Architecture 
Year/ Level of programs: 1st year Architecture/ First Semester

1. Units/ Credit Hours

i) Lecture

30

ii) Tutorial/ Practical
0
iii) Total


30
Names of lecturers contributing to the delivery of the course:
Prof. Dr. Nahid H. Afia

Course Coordinator: Prof. Nahid H. Afia

Statistical Information

No.of students attending the course: 65
	
	Number
	Percentage %
	Number

	Students completing the course
	
	100%
	65

	Results
	Passed
	81.5%
	53

	
	Failed
	19.5%
	12

	Grading of successful students
	A+
	0%
	0

	
	A
	3%
	2

	
	A-
	7.7%
	5

	
	B+
	4.6%
	3

	
	B
	7.7%
	5

	
	B-
	9.2%
	6

	
	C+
	7.7%
	5

	
	C
	7.7%
	5

	
	C-
	4.6%
	3

	
	D+
	12.3%
	8

	
	D
	16.9%
	11

	
	F
	18.5%
	12


	Week
	Course Content
	Lecture

Hours

	1
	Introduction
	2

	2
	Build customer relationship
	2

	3
	Strategic market plan
	2

	4
	Creating value for target customer
	2

	5
	Segment, Target and Position
	2

	6
	Product management
	2

	7
	Product development and strategy
	2

	8
	Pricing
	2

	9
	Price elasticity of demand
	2

	10
	Pricing strategy
	2

	11
	Distribution Channel
	2

	12
	Supply Chain Management
	2

	13
	communication
	2

	14
	Promotion Strategy
	2

	15
	Marketing by numbers
	2

	Total Number of Hours
	30


Topics taught as a percentage of the content specified
About 95%

Reasons in detail for not teaching any topic:

National and annual holidays / No lectures are given during midterm week

Teaching and learning methods:

Lectures

Class Activity
Student assessment

	Method of assessment
	Percentage of total

	Written examination
	80%

	Oral examination
	0%

	Practical/ laboratory work
	0%

	Other assignment/ class work
	20%


Members of examination committee

Role of external evaluator

Facilities and teaching materials: 
Excellent; Worker of Hall c is really cooperator 
Course Evaluation
Not available yet
1

