Course report of 

HUMX21Management and Marketing2015/2016
Program on which the course is given:

3rd year Production
Year/ Level of programmes:3th year / Second Semester

1. Units/ Credit Hours

i) Lecture

30

ii) Tutorial/ Practical
15

iii) Total


45

Names of lecturers contributing to the delivery of the course:
i) Prof. Dr. Nahid H. Afia

ii) Dr. Mohamed Elbeheiry

Course Coordinator: Prof. Nahid H. Afia

Statistical Information

No.of students attending the course: 16
	
	Number
	Percentage %
	Number

	Students completing the course
	
	100%
	16

	Results
	Passed
	100%
	16

	
	Failed
	0%
	0

	Grading of successful students
	Excellent
	37.5%
	6

	
	Very good
	43.8%
	7

	
	Good
	6.3%
	1

	
	Pass
	12.5%
	2


	
	Topic
	No.of hours
	Lecturer

	1
	Introduction to marketing
	4
	Prof.Dr. Nahid H. Afia

	2
	Market segmentation positioning
	6
	Prof.Dr. Nahid H. Afia

	3
	Marketing plan
	4
	Prof.Dr. Nahid H. Afia

	4
	Marketing mix: product& pricing
	8
	Prof.Dr. Nahid H. Afia

	5
	Marketing mix: place& promotion
	8
	Prof.Dr. Nahid H. Afia

	6
	Introduction to Engineering Management
	4
	Dr. Mohamed Elbeheiry

	7
	The Engineering Organization
	4
	Dr. Mohamed Elbeheiry

	8
	The human Element in Engineering Management
	4
	Dr. Mohamed Elbeheiry

	9
	Communication in the Engineering Organization
	3
	Dr. Mohamed Elbeheiry


Topics taught as a percentage of the content specified
About 90%

Reasons in detail for not teaching any topic:

National and annual holidays / No lectures are given during midterm week

Teaching and learning methods:

Lectures

Class Activity
Student assessment

	Method of assessment
	Percentage of total

	Written examination
	70%

	Oral examination
	0%

	Practical/ laboratory work
	0%

	Other assignment/ class work
	30%


Members of examination committee

Role of external evaluator

Facilities and teaching materials: 
Good

1

